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Real Estate Tips—

SETTING THE STAGE...FOR A
SUCCESSFUL HOME SALE

By Sidney Jimenes [ Your Realtor

Professional “home staging” isn't a
new term, but for many homeowners
and real estate agents the concepr
has shed new light on promoting
homes in today’s real estate market-
place. In the past, homes sold
despite their appearance, and buyers
understood they had to look beyond
certain misgivings if they wanted
that particular home.

Times have changed, and in roday's
buyers' market, it's notr surprising
that preparing a home for resale has
escalated to an art form. Professional
home stagers work with the flow of
a home, eliminate clurter, “edit™ and
arrange furnirure, and even assist in

enhancing curb appeal.

As it is often stressed within the real
estate industry, first impressions are
key to selling your home. “Typically,”
says Sandra Holmes, an Accredited
Staging Professional with Home
Staging Concepts, “a potential buyer
has made up their mind ten seconds
after they step in the front door.
They were already forming an opinion
as they pulled into your driveway!”
Thart really doesn't leave too much
room for fault. “To achieve the greatest
possible ourcome,” Sandra adds, "a
home should always be presented at
its best the first time around.”

Here are a few guidelines that pro-
fessional home stagers follow to help
get your home in the best shape 1o
stand up to the comperition of thou-
sands of other homes on the marker.

You Can't Sell Ir, If You Can’t See It
If you have rooms that are crowded
with furnicure, clear out the extra
pieces. You can put items in storage,
give them away to a charity, or have
a garage sale. Being able o move
freely and easily through rooms
makes them look more spacious.
Remember, too, that hallways and

doorways need to be clear. And
don’t forget your closets; if you can
rid them of surplus clothing and
other items, they will look larger.

Clutter Eats Equiry

Clear off all the horizontal surfaces
in your house, ie, kitchen and
bathroom countertops. Old maga-
zines? Recycle them. Knick knacks?
Pack them away. Counters need 1o
be clear of clutter, so the buyer sees
the actual space and not the items
on the countertops.

If'We Can Smell Ir, We Can't Sell It
A home should smell good, so that
means any noticeable odors—pets,
cooking, cigarettes, erc.—need to be
eliminated. Most people don't realize
how big an impact a bad odor can
have on individuals, and unforro-
nately, many smokers and pet own-
ers become accustomed to those
smells and tend not to notice them.
‘To avoid such a sitnation, ask a friend
or neighbor with an objective nose
to give your home the real sniff test.
And don't chea!! Using Lysol or
Febreze just before a showing won't
do the trick. Go straight to the source
to rid your home of odors—give the
entire house a thorough scrubbing,
clean the air vents, professionally
shampoo or even replace carpeting,
and smoke ourside.

Let There Be Light

People love spaciousness and lighe,
and these two items are huge factors
in decision making. One dark room
might be permissible, bur not a dark
house. 50 open the blinds and turn on
the lights to brighten up your home.

Keep It In Neutral

When it comes to walls, color is
popular. But tastes differ, and a
potential buyer could be turned off
from your whole house just because
of the color of your walls! Paint is a
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